ft. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE PACK OUTLET - LEVEL 2 


ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

* Display size, quantity, promotional ttneframe, and promotional type wA be a p proved fay an FUR RepneaeotalNe. - 

x * Promotional advertising asaocialed with ftJR Brands vrtl be aflfced 1o, of above each display, at approved by an RJR Representative, 

~ • Realtor w# not permit advertising of any kind, Indixang that relating to retailers own products, to be affixed to RJR display* (temporary and/or permanent) without prior 

content of RJR. 

> Retailer agrees to maintain RJR dlsptaya and signage (temporary and/or permanent) In an unobsiiDctedmenner, In the location agreed ipon by an RJR 

Rap rasa rrtailva. Changes In location of displays, or effectiveness of display location, wM terminals this agreement. 

• Should retaSer be permanently dtequaMed under RJR's Ratal Partners Merchandlslng/Prssence programs, partldpation in the Retail Accrual program and all other 
RJR Promotional programs wtU be terminaled. 
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Type of Organization: Corporaiton. 


Sole Proprietor. 


Partnership, Estate, Trust, etc,. 


kMs a corporation exempt Irom backup wlhhckSng? Yes 


X n °— 


Please use the appropriate line tofflin the name and Taxpayer Identification Number 


Corporation Name _H(( 
or 

Sole Proprietor's Name _ 


S.S. No. 


Sola Proprietor's Business Name. 
or 

Partnership. Estate, Trust, etc. __ 


ein_ 


Address (Number, street, and apt. or suite number) 

Address (CRy, state, and ZIP code) __ 

O — se d an: 
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Store Name (Please Print) 


RJR Account No. 


Street Address. 
Ctty/Stata_ 


.. vs 


RJR Territory No. 
Zip Code _ 


Cal Classification 


Branch (If Chain) 



9 

Date Contract Signed 


» 

Stores 


Monthly Payment 


0.00 


Total Quarterly 
Dollar Amount 



Retailer's Sk 


^xCContract Effective Date 

ia-oi~4t 


FUNCTION 


FUNCTION 

A»ADD 

6-END 

□■delete 

C-CHANGE 


R.J. REYNOLDS TOBi 


CONTRACT TYPE 


EFFECTIVE 

MO/YR 
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R.J. REYNOLDS TOBACCO COMPANY - 

RETAtL. PARTNERS MARKETING PLAN CONTRACT 

SELF-SERVICE PACK OUTLET-LEVEL 2 

R ega m a Tobacco Company (RJR) it pleased to announce thefoftowtng Retail Partners MartcaNng Plan sflecuve January 1,1996, lor rerad account* that mat* the toHowtng 
*rts: 

• 51% ormore total Industry volumt told by the peck - 

• 1004- cartons Industry brands god minimum ot 17 cartons ot RJR brands sold ptr week. / 

*• Distribution at RJR brands In aH prlcs-Usrs as required. I 

alerteet mMlIng Iht above requirements should dtcuts sltemaUves with an RJR Representative. N 

3CH*MSINQff»RESENCE PROGRAM ELEMENTS: 

• RJR Ful Pries pack dtepity In prims position. 

• RJR Ful Pries pack dip lay In primary seBrtg area. — 

• RJR Savings brand pack <lspiay(s) In a primary Savings Brand position. 

• Displays sslsctsd wfll msrctiarKfse no lass than 40 pack facings ol product 

RCTUMOISING/PRESENCE ELEMENT REQUIREMENTS 
RifflwPbPlivi 

• Display #1 must be located at #i cash register In primary position as determined by an RJR representative. 

• Display S2 must be self-service and may not be obstructed irem consumer by competitive deploys or other products. / 

• Both displays must be sen-service and may not be obstructed from consumer by competitor# displays or other products. < 

"aMtnri nii 

• Selected dispiay(s) must be adequate In size to dsplay and promote ALL RJR Savings Brands designated for display by an RJR representative. 

• UuMpiedlspiays/locaiions may be used to adequately merchandbe RJR Savings Brands, as approved by an RJR represantalNe. 

• Retailer wll provide RJR pricing capibllty no lass than partly with other tobacco companies. 


R reeasres the right for final approval of display/advertisfng types, sizes and locations. Displays, fixtures, and Iree-standing signage wB be tt as designated by RJR 

lOinOML MERCHANDISING/PRESENCE REQUIREMENTS 

• Retailer further agrees to: 

• Provide promotional assistance as requested by RJR 
Display RJR “Lowest* brands, II applicable 

• Provide RJR accurate volume Information 

- Authorize primary and other suppteraio release brand style volume Information to RJR. 

Provide RJR share of available signage equal la FUR Share of Market. 

Provide RJR share of space equal to RJR share ol market on carton merchandisers. I applcable. Minimum acceptable apace as determined by an RJR 
Representative. 

Ensure adequete quantity ol RJR brands are maintained to minimize out of slock, including brands designated tor dtoplay. 

Accept new RJR brand styles, as requested. 

Permit RJR to make reasonable audits ol performance and to Inspect and rotate RJR products. 

Permanent RJR advertising wtl be afftced to RJR dtsplays/merchandtsers utltzed under this agreement. Reialer wtl not permit additional advertising of any kind, . 
Inducing that relating to retailers own products, to be altbced to or interfere with RJR dsplays. 

• Changes In agreed location of displays/advertising, or effectiveness ol location wUI resui termination ol this agreement. 

• Restricting RJR’s abUty to dtepiay, promote or attribute RJR brands or the ability to compete equally with other tobacco companies In all areas at reran, wtl result in 

termination of the -agreement- - — - —— • ■ * ■ — 

• RJR reserves the right to modify or terminate this agreement after notice to retailer, in the event ol failure of performance by the retailer, this contract may be 

termlnaled by RJR fontwrith and without notice. -- • - — 


c 

In \w 


SRCHMOISING/PRESENCE PAYMENT, t 

RJRvolume will be determined by the average weekly sales of all RJR brands during the most recent 3-month period. 

RJRwill pay qualifying retailer $__ per month for performance of all requirements under this agreement. .. \ 

R-ARsynolds Tobacco Company win make payments by check as soon as practicable alter the end of each calendar quarter. Payments will be made for stores rendering 
fiMpstformance during a quarter, and on a pro rata basis tor stores rendering performance for less then one fun quarter, but more than one calendar month. Retailer will not 
dadret amounts due under contract tram Invoices due RJR. 


ETAE. ACCRUAL PROGRAM ELEMENTS * - ■ 

• Quaiyfng MerchandbhgfPresence elements ol FUR 1 ! Relal Partners Marketingflair. ' —' ~* 

• All requirements/criterla stated fa MtrchaMMng/Presence section are applicable to Retail Accrual program. 

Prc^arn Option* 

OpSnl: RJR Retail Accrual *'monthly accrual based on RJR designated Level 1, Level 2, or Level 3 RJR volume grid. 

Op*n z; RJR Ratal Accrual with Rataller/RJR Match - monthly accrual with additional Retallef/HJR Match funds baaed on RJR designated Level i, Level 2, or Level 3 
RJR volume grid. ... 

ETML ACCRUAL PROGRAM OPTION REQUIREMENTS 

onoN i 

- • Accrual process wfll begin on conlracf signing date 1 prior to the 15th day of the month. Sign up otter the ISfh day of the month vri# start accrual fhbJoDowlitg month. 

• Retail Accrual funds are to be utltzed to promote selected RJR Ful Price and Savings Brands os designated by an RJR Representative. 

» Partner Promotions, speetllc to Retail Aoenisi participants, wW be available based on level ol Ratal Accrual partWpsiion and RJR volume category criteria. Partner 

Promotion paniclpailon. as required by the Petal Accrual program, Is necessary to maximize accrual lund application. Retalera electing not to participate In Partner 
Promotlon(s) wW lose usage of 1und$ designated tor such purpose. 

• All promotions require approval by RJR prior to Implementation. 

• Retailer reimbursement wHl occur as soon as practicable following successful completion ot the subfect pre-approved RJR Relal Accrual promotion. 

• RJR Promotion Dollar Uabifty is llmttsd to the allocated dollar amount ol Retail Accrual aa designated by RJR. 

- * Retail Accrual funds wB be accrued by the month. Funds accrued during one calendar quarter are evailable for use Immediaiely. 

• Unused funds may be carried over to the subsequent quarter whh prior approval by RJR. 

• Funds not utilized forthe deslgnaied year may not be carried over to the subsequent year. 

OPTION 2 

• Ail requlrementa/beneflfs stated in Option i are applicable to Option 2. 

• Retailer mutt provide matching funds han amount equal to 50% of Option irate, Retailer match dollars are utlbed In the same manner aa Option 1 funds and are ( 

payable not later than Individual promotion completion. ' 

• RJR wW provide addtlonai funds h an amount equal to Retailer Match monies. RJR Mateh monies wll be accrued on a monthly basis and are walatole for use on the 
same basis ns the Option 1 funds. 
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